ITEM 5

Item 5. Information:

a) Local Strategic Plan Review

b) California Workforce System Annual Report

c) One-Stop Branding

d) State Board Meeting Calendar

November 12, 2013
February 11, 2014
May 13, 2014
August 12, 2014
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Local Strategic Plan Review Update

In July 2013, the California Workforce Investment Board (State Board) began reviewing
strategic plans for the Local Workforce Investment Areas. In an effort to have a broad and
comprehensive review process, readers were solicited from the State Board and it’s sub-
committees as well as from our state-level partners. The review period began July 16™ and will
be completed by August 16™, 2013.

Readers were trained on evaluation, vision, and key elements related to the Governor’s vision
and the State Board’s Strategic Plan. The review criteria include:

e Questions that address the success of the local board’s plan to improve activities that:
0 Meet the workforce needs of high demand sectors of the regional economy
0 Support system alignment, service integration and continuous improvement, and
using data to support evidenced-based policy making
0 Improve Business Services, Adult and Youth strategies, and Administration

e Questions that address the local board’s:
0 Coordinated pre-apprenticeship and apprenticeship programs
O Local board composition (legal, community representation)
0 All other legally required elements

e Technical Review of the local board’s Participant Plans and Budgets, One-Stop Partners,
Memorandum of Understanding (MOUs), Bylaws, Board Composition, and Corrective
Action Plans (CAPs)

By October 1, 2013, local boards will be notified of their recertification and High-Performing
Board (HPB) status. Those local boards that do not receive HPB status will have 45 days to
submit a request and supporting documents for re-evaluation. These will be reviewed and
evaluated by December 15, 2013. The Executive Committee will review/approve
recommendations by January 2014. Local boards will be able to submit applications quarterly
thereafter for consideration of HBP status through January 1, 2015. The State Board and EDD
staff will have 90 days to evaluated these applications and notify the local board of the results.
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Workforce Investment Act (WIA) Program Year (PY) 2012 Annual Report

Each state that receives WIA funds must prepare and submit an Annual Report of performance
progress to the Secretary of Labor by October 1, 2013. There are two components to the
Annual Report: (1) a narrative report and (2) the WIA common measure performance results.

The required elements of the Annual Report include:

e Information from the strategic plan that highlights innovative service delivery strategies,
including program activities that support dislocated workers, low-skilled/low-income
adults and disadvantaged youth, the outcomes expected, and the actual outcomes for
these populations.

e Performance data on the core and customer satisfaction measures, including progress
of local areas in the state in achieving local performance measures;

e Summary of recent accomplishments.

e Summary of the activities funded by the state’s discretionary funds.

e Information on participants in the workforce investment system.

e Listing of the waivers for which California received approval and the impact of the
waivers on state and local area performance outcomes.

e Performance data tables and analysis for each of the 49 local areas.

The Annual Report will be will be presented to the Executive Committee for approval on behalf
of the full board. The approved Annual Report will be provided to the full board at its
November meeting. A “user friendly” synopsis of the report will be developed and distributed
to State Board members and other system stakeholders.
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One Stop Branding

America’sdobCenter

of California

In October 2012 the California Workforce Investment Board (State Board) approved the use of
the above logo for implementing the re-branding of California’s WIA funded One-Stop system.
Since that time communication efforts with the Employment Development Department and
Local Areas has been ongoing. The Local Areas were provided a branding toolkit which included
materials and instructions on how to ensure local participation in this statewide effort.

In addition, the America’s Job Center of California (AJCC) web portal, americasjobcenter.ca.gov
was launched on July 1, 2013. The portal is the hub of the branding effort. It is a portal that is
both user-friendly and accessible for both the job seeker and employer, it also available via

mobile devices. The AJCC web portal is an access point where jobs can be searched, local
success stories are posted, job openings can be listed and both job seekers and employers can
read about trends and other stories regarding the workforce community. The goal is that this
portal becomes the centrifugal component in linking workforce partners and agencies,
connecting training opportunities with jobs, providing employer services and a skilled
workforce to the employer community.

Staff is working to develop a media campaign to do a formal public launch of this portal. This
initiative is in the early planning stages, will be coordinated through the Labor and Workforce
Development Agency and will be launched a few days prior to the Labor Day weekend. This
effort will include short testimonials from service providers, state partners (education, labor,
business) and employers that have partnered with the America’s Job Centers of California.
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Item 6. Other Business
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